Interview with Antonino Silipigni, CEO; Laura Silipigni, Finance and Marketing,
Fabio Sacchi, Customer Service Manager at TAG S.R.L.

Turning up the heat
The lion is a symbol for courage, strength and leadership – and perfectly reflects the values
of TAG S.R.L., which is headquartered in Dolzago. The Italian company is a powerful leader in
innovative heat treatment services and is constantly striving to improve the quality of services to better support customers. Being a reliable and competent solution-provider has always
had top priority.
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